CASE STUDY
®

o
FULL CIRCLE PR Radiosurgery
B Practice

Client presented a 2 location radiosurgery practice that had been oS
open for a few years. » The client was also featured over
10 times on local and national
Practice Numbers: TV and in the local paper.
» 27.4% increase in total patient volume »Since partnership began, office
in 1 year visits were conducted on a regular
basis to educate potential new
» 43% of first time referring physicians were referring physicians and existing
visited by a Full Circle PR physician physician referral sources about
liaison prior to sending their first referral e s

» 1,700 strategic office visits completed

) . + "
Patient Volumie 16 physician-to-physician luncheon

meetings
180
il » 6 community events: multiple
- Senior Expos, Women's Expo,
- The Home Show, Miles for Hope,
i Making Strides Against Breast

a Cancer

» 4 local medical society dinner
meetings

40
20

» 2 lunch and learn events allowing
question and answer session
for local community members
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